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What can 
educational 
branding do?



Connect your 
community and 
fuel imaginations

Presenter
Presentation Notes
Branding communicates the essence of your organization and is representative of what you believe, and how you are perceived.We leverage your stories to create environments that embody your mission, setting the stage for experiences that connect with your community and fuel students’ imaginations.



Engage your 
students
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Science has shown that our brains are pre-wired to thrive on live, physical and emotional connections, forever securing the power of place as an irreplaceable necessity; a source for nurturing our minds, bodies, and souls; and for cultivating ideas, exchanges, and interactions. Place has the power to transform, to connect, to inspire, and to heal—and therefore becomes a powerful medium in communicating and embodying brand.



Achieve your 
educational goals
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A branded environment is one that communicates to its users in various ways. Topically it uses story, graphics, wayfinding, and signage to establish identities and place and to direct users seamlessly from one location to another. When identity is combined with architecture, interior design, and program it conveys and reinforces the broader organization’s objectives and goals in a holistic manner.



YOUNG WOMEN’S LEADERSHIP ACADEMY
Fort Worth Independent School District
Find your voice
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YOUNG WOMEN’S LEADERSHIP ACADEMY / Fort Worth Independent School District



MARTIN LUTHER KING, JR. MIDDLE SCHOOL
Atlanta Public Schools
Create community



MARTIN LUTHER KING, JR. MIDDLE SCHOOL
Atlanta Public Schools



LEYDEN ARTS + ATHLETICS COMPLEX
Bishop Lynch High School
Honor legacy
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LEYDEN ARTS + ATHLETICS COMPLEX / Bishop Lynch High School



LEYDEN ARTS + ATHLETICS COMPLEX
Bishop Lynch High School

Presenter
Presentation Notes
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Celebrate Diversity
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PHILLIPS ANDOVER / Snyder Center



Why did Billerica 
decide to integrate 
branding in the new 
High School?
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How did we develop a brand in Billerica? Visioning, Stories, Collection of messages, images, content…Who was involved in Billerica to develop the Brand?
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How did the 
brand integrate 
with the site and 
building design?















































How does the 
brand live on?
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CREATES A COMMON VISION FOR THE FUTURE 

INSTILLS PRIDE + RESPECT

ESTABLISHES COMPETITIVE ADVANTAGE

INSPIRES AND MOTIVATES

BUILDS LOYALTY

ATTRACTS FUNDING

ELEVATES THE QUALITY OF EXPERIENCE

IMPROVES QUALITY OF LIFE

ATTRACTS + RETAINS TOP TALENT

PROVIDES A CONSISTENT REPRESENTATION OF PLACE

ENHANCES POSITION

SPURS INNOVATION

Why Brand Matters
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